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 “I think I should have no other mortal wants, if I could always have plenty of music. It  
 seems to infuse strength into my limbs and ideas into my brain. Life seems to go on without  
 effort, when I am filled with music.”
                —George Eliot



Who are they and how are they different?
H&H Music Co. is located in Evansville, Indiana. It was established 
in 1955 and has grown to a large chain all over the United States. 
They are a retail store that not only sells instruments like pianos, 
strings, and brass, but they also do repair work. There is not an 
instrument they can’t repair ranging from a minor adjustment in 
tuning to actual rebuilding of pianos. They also provide private 
lessons for all instruments and classes with special guest speakers. 

What is their mission?
Their main goal is to get kids and adults alike to become 
interested and have a full appreciation of music again. As schools 
cut music programs for budget complications, students miss out 
on music diversity and creation. H&H Music takes the time to 
donate to schools and showcase their instruments at local schools, 
encouraging students to participate in music.  They even have a 
small recital hall that seats over 43 people set up for anyone to use.

What is their current corporate identity?
As shown on page 3, their current logo is very hard to 
read and complicated with symbolic design meshed 
with the fonts. I wanted to change it to something 
simpler that still brought the message of music being 
diverse and appreciated at the same time.

ORGANIZATION
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Current Logo
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“A cello’s soul is the resonance that makes it unique: 
how it was made, when it was made, who’s played it. 
Mine may be who my parents were, what I know 
about life, who I love and have loved. All that makes 
my bones resonate. If a director is fortunate enough 
to tap into that, it’s an endless well of information.”
     —Ben Kingsley quotes



CONSTRUCTING
THE

SYMBOLIC LOGO
While creating the symbolic logo for H&H Music 
Co., I was mindful in how important it was to keep a 
design that was comfortable and pleasing to the eye, 
yet making sure that I didn’t fall into the cliché trap. It 
is easy to create a logo that can be seen everywhere. 
Taking a different approach than the norm also brings 
out the uniqueness of this company. The most 
challenging aspect for me was designing a logo that 
was symbolic rather than just a pictorial view of what 
music represented to me.



FINAL SYMBOLIC LOGO



“Though I speak with the tongues of men 
and angels and have not charity, I am become 
as sounding brass, or a tinkling cymbal.”
         —I Corinthians 13:1-3



CONSTRUCTING
THE

ABSTRACT LOGO
While developing an abstract logo approach for H&H Music 
Co., it was crucial to maintain that familiar feeling of what 
music represents from either the flow of the notes to famil-
iar signs associated with musical notes. It was challenging to 
try to incorporate both elegance and the technical aspect of 
music without making it too obvious. My decision was to work 
around with the idea of sound waves and movement to repre-
sent the elegance of music.



FINAL ABSTRACT LOGO



“Out of the Mists of time it comes
Older than the Oldest rhyme it comes
Coursing through our brains it comes
Pulsing through our veins it comes
The pure unbridled sound of...Drums”
  —“Heartland”, Celtic Thunder



CONSTRUCTING
THE

TYPOGRAPHIC LOGO
When developing a Typographical logo for H&H Music Co., 
the focus was to take the font style and manipulate it to where 
it can represent not just music but how music can be shown.  
The challenging aspect of creating this particular logo was 
finding a way to incorporate how people percieve music 
through something they recognize—like a piano — and sound-
waves. My decision was to play around with the idea of sound 
waves and movement to represent the elegance of music.
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“[The piano is] able to communicate the subtlest 
universal truths by means of wood, metal and 
vibrating air.”
    —Kenneth Miller 



STATIONERY
Envelope and Letterhead

STATIONERY
Back of Business Card

STATIONERY
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Size of Business Card: 
31/2” x  2”

Logo Font Size: 
Lucida Bright: 7pt 
Impact: 14pt
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1313 Washington Ave. Evansville, IN 47714. 812 477 5339

NAME
Occupation

Name:
Impact: 7pt

Occupation:
Lucida Bright: 6pt 
(in italics)

Envelope Size:
41/2” x  7”

Logo Font Size: 
Lucida Bright: 7pt 
Impact: 14pt
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Evansville, IN 47714.
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Letterhead Size:
61/2” x  11”

Font Type: 
Lucida Bright: 7pt 
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°H&H Music Co. Website:
http://handhmusic.net/
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